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Make the bar chart that describes the numbers. And write sentences to describe its
topic, the highest and lowest numbers, and the comparison of the two using the

sentence patterns in the textbook.<

The bar chart<’

Sentences<
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(A) The bar is taller than the others.
(B) The chart shows a steady increase.
(C) This segment accounts for 40% of the total.
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(D) The data are based on a recent survey.
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(A) The pie chart shows the regions of users.

(B) The bar for Category A is twice as high as the bar for Category B.
(C) The chart has many labels.

(D) The graph illustrates the construction of the machine.
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(A) This segment represents 25% of the total.

(B) The bar shows the ranking of five sports cars.

(C) The chart depicts the development of population.

(D) The data were collected from January to September.
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(A) The chart is colorful.

(B) The numbers increased steadily over time.

(C) The pie is divided into four parts.

(D) The labels are hard to read.
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